
Publicity committee 
objectives 

 The primary role of the Press, Media and Publicity Committee is to establish links with 

the local media, social media and provide regular reports and press releases on campus 

and opportunities 

 The main objective of publicity is to lure satisfactory attention to an organization and 

its products without having to pay the media. Publicity is used to fuel interests and 

demands, communicate dependable information, and erase misunderstandings. 

 publicity committee at TTWRDC G KOTHAGUDEM College is actively involved in 

promoting events through YouTube and encouraging student and faculty participation. 

Building media presence and utilizing social media effectively are crucial skills for any 

college publicity committee. Here’s how you can learn and improve these skills at the 

college level: 

 To effectively manage media and social media presence for TTWRDC G 

KOTHAGUDEM College, and to enhance the publicity of college events through 

YouTube and newspapers, here are some structured steps and considerations: 

Social Media and YouTube Video Uploads 

1. Training and Workshops: 
o Organize Workshops: Conduct workshops for students and faculty involved 

in the publicity committee on how to create and upload videos to YouTube. 

Focus on basic video editing skills, such as cutting clips, adding transitions, 

and including titles and descriptions. 

o Social Media Strategy: Teach strategies for utilizing different social media 

platforms effectively. This includes content creation (posts, graphics, videos), 

scheduling posts, using hashtags, and engaging with the audience. 

2. Content Creation Guidelines: 
o Content Types: Encourage diverse content types on YouTube, such as event 

highlights, interviews with participants, campus tours, and promotional videos. 

o Quality Standards: Emphasize the importance of video and audio quality. 

Train on basic camera techniques, audio recording, and editing to ensure 

professional-looking videos. 

3. Promotion and Engagement: 
o Cross-Promotion: Teach techniques for cross-promoting YouTube videos on 

other social media platforms and the college's website. 

o Audience Engagement: Train on responding to comments, encouraging 

likes/shares, and fostering community engagement around posted content. 

Utilizing Music and Audio Settings 

1. Music Selection and Usage: 

o Copyright Awareness: Educate students on copyright laws related to music 

usage in videos. Provide resources for finding royalty-free music or obtaining 

licenses for copyrighted music. 



o Audio Quality: Train on adjusting audio levels, removing background noise, 

and using appropriate music tracks to enhance video content without 

overshadowing dialogue or visuals. 

Publicity in Newspapers 

1. Press Release Writing: 
o Writing Skills: Conduct sessions on writing effective press releases. Teach 

students how to structure a press release, highlight key event details, and make 

it engaging for journalists. 

o Distribution: Provide guidance on distributing press releases to local 

newspapers and online news portals. Teach students how to build relationships 

with journalists and editors for better coverage. 

2. Visual Assets: 

o Photography and Graphics: Train students on capturing high-quality event 

photos and creating eye-catching graphics for newspaper features. Emphasize 

the importance of visual appeal in attracting readership. 

3. Monitoring and Feedback: 
o Performance Analysis: Introduce tools and methods for tracking the impact 

of publicity efforts. Analyze newspaper coverage, social media metrics, and 

YouTube analytics to evaluate the reach and engagement of promoted events. 

o Continuous Improvement: Foster a culture of continuous learning and 

improvement. Encourage students and faculty to reflect on past campaigns, 

identify successes and areas for improvement, and apply these insights to 

future efforts. 

By implementing these strategies and providing structured learning opportunities, Ttwrdc G 

Kothagudem College can effectively enhance its media presence, promote events through 

various channels, and equip students with valuable skills in media management and publicity. 

These efforts not only benefit current events but also prepare students for future roles in 

marketing, communications, and public relations. 

 

 

 

 



 

 

 

 

Students created the college events broachers 



  

 

https://youtu.be/cjzYF-sHpWQ?si=HelDgyHaHdbl3LS- 

https://youtube.com/watch?v=DYfN_3JHNGM&feature=shared 

https://youtu.be/eSWtclOC1VM?si=g3ezx-0CaT8piVBC 

https://youtu.be/7RBJLQzLPEs?si=mUGpvtt0kRjgMARO 

https://youtu.be/64Jwvb3f2pc?si=AmGiRXi0azF1yjPz 

https://youtu.be/_6MYK6pwGDM?si=6nSpYylkqnv4lcEy 

 

Social Media and YouTube Video Uploads 

 

https://youtu.be/cjzYF-sHpWQ?si=HelDgyHaHdbl3LS-
https://youtube.com/watch?v=DYfN_3JHNGM&feature=shared
https://youtu.be/eSWtclOC1VM?si=g3ezx-0CaT8piVBC
https://youtu.be/7RBJLQzLPEs?si=mUGpvtt0kRjgMARO
https://youtu.be/64Jwvb3f2pc?si=AmGiRXi0azF1yjPz
https://youtu.be/_6MYK6pwGDM?si=6nSpYylkqnv4lcEy


 

Music and Audio Settings 

 

 

Training Social Media Strategy 



 

Committee members meeting 

 

 

Publicity in Newspapers -Press Note 
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